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Abstract  

 
This research examines the different strategies employed in translating the 

titles of romantic movies released between 2020 and 2024 that fall within 

the IMDb rating range of 5.0 to 10.0. 46 movie titles were purposively 

selected to examine how translators adjusted globalized Thai contents 

within the Thai language and culture. These movie titles were released on 

Netflix, True ID, SF Cinema, and Prime. The study implements a 

quantitative methodology to analyze the strategies in terms of their use and 

allocation. Among the strategies applied, “naming a new name regardless 

of the old name” was the most popular option, being used 32.61% of the 

time. “All transliteration and adding Thai language” came in second, at 

15.22%. The strategies “partial translation and adding Thai language” and 

“naming a new name based on the original meaning” each represented 

10.87%. “All translations and adding Thai language” was 8.70% of the 

total. Other strategies, such as “transliteration and adding Thai language 

and partial transliteration without adding Thai language,” contributed to 

4.35% each as well. The strategies used the least were “partial 

transliteration and adding Thai language” and “partial translation without 

adding Thai language,” both at 2.17%. This suggests that the translators' 

primary concern is the Thai audience, who strongly prefer culturally 

adapted transliterated titles. The integration of teaching materials that are 

geographically relevant, culturally important, and genre-specific, such as 

the titles of romantic movies, is very important for translation instruction. 

Students' understanding of translation and intercultural awareness is 

advanced as they engage, think critically, and analyse tone, sentiment, and 

cultural subtleties in the titles. This specific approach to a genre encourages 

students to creatively and assertively address the challenges involved in 

cultural mediation. This expands the teaching of translation and 

intercultural understanding. By nurturing the innovative transcreation and 

intercultural sensitivity in teaching, the Thai students in translation attain 

educational communicative competence.  
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บทคดัย่อ

 
งานวจิยันีมุ่้งศกึษากลยุทธท์ีใ่ชใ้นการแปลชือ่ภาพยนตรแ์นวโรแมนตกิทีม่คีะแนนใน IMDb 

ระหว่าง 5.0–10.0 ในชว่งปี ค.ศ. 2020–2024 โดยคดัเลอืกภาพยนตรจ์ านวน 46 

เร ือ่งจากแพลตฟอรม์ Netflix, TrueID, SF Cinema และ Prime Video 

เพือ่วเิคราะหว์ธิทีีผู่แ้ปลปรบัเนือ้หาภาพยนตรจ์ากบรบิทสากลใหส้อดคลอ้งกบัภาษาและวฒัน

ธรรมไทย 

งานวจิยันีใ้ชร้ะเบยีบวธิเีชงิปรมิาณในการวเิคราะหร์ูปแบบและอตัราการใชก้ลยุทธก์ารแปลแต่

ละประเภท ผลการวเิคราะหพ์บว่า กลยุทธท์ีใ่ชบ่้อยทีสุ่ดคอื 

"การตัง้ชือ่ใหม่โดยไม่ค านึงถงึชือ่เดมิ" ซึง่คดิเป็นรอ้ยละ 32.61 รองลงมาคอื 

"การถอดเสยีงทัง้หมดพรอ้มเพิม่ค าภาษาไทย" รอ้ยละ 15.22 ส่วน 

"การแปลบางส่วนพรอ้มเพิม่ค าภาษาไทย" และ "การตัง้ชือ่ใหม่โดยองิจากความหมายเดมิ" 

มอีตัราการใชเ้ท่ากนัทีร่อ้ยละ 10.87 กลยุทธ ์"การแปลทัง้หมดพรอ้มเพิม่ค าภาษาไทย" 

คดิเป็นรอ้ยละ 8.70 ขณะที ่"การถอดเสยีงพรอ้มเพิม่ค าภาษาไทย" และ 

"การถอดเสยีงบางส่วนโดยไม่เพิม่ค าภาษาไทย" อยู่ทีร่อ้ยละ 4.35 กลยุทธท์ีใ่ชน้อ้ยทีสุ่ดคอื 

"การถอดเสยีงบางส่วนพรอ้มเพิม่ค าภาษาไทย" และ 

"การแปลบางส่วนโดยไม่เพิม่ค าภาษาไทย" ซึง่คดิเป็นรอ้ยละ 2.17 

ผลการวจิยัสะทอ้นใหเ้ห็นว่าผูแ้ปลใหค้วามส าคญักบัผูช้มชาวไทยโดยเนน้ความสอดคลอ้งก ั

บบรบิททางวฒันธรรมมากกว่าความตรงตามตน้ฉบบั 

การน าเนือ้หาภาพยนตรแ์นวโรแมนตกิมาประยุกตใ์ชใ้นช ัน้เรยีนการแปลยงัชว่ยพฒันาทกัษะ

การตคีวามเชงิวฒันธรรม การคดิวเิคราะห ์และความคดิสรา้งสรรคข์องนักศกึษา 

ซึง่จะยกระดบัสมรรถนะดา้นการแปลและการสือ่สารขา้มวฒันธรรมไดอ้ย่างมปีระสทิธภิาพ 

 

 

1. Introduction 

Considerations when translating titles of movies, particularly romantic ones, 

pertain not just to lexical translation but to cultural sensitivity, marketing, and audience 

engagement. The culturally imbued titles of romance, along with the emotions they 

signify, are especially resonant and challenging to translate literally. When they miss the 

emotional and cultural context, it is a case of a title translation failing to align creatively 

with the functional and technical requirements of the task. Instrumented creativity 

becomes a necessity to bridge the gap of loss along the lines of fidelity. When translating 

lyrics from English into Thai, the task becomes considerably more complex owing to the 

distinct cultural, idiomatic, and cinematic peculiarities of Thai culture.   

Various translation strategies concerning the movie titles have been examined, 

specifically, literal translation, free translation, transcription, and cultural adaptation 

(Cintas & Remael, 2014; Nedergaard-Larsen, 1993). Typically, these strategies are chosen 

based on audience perception, the particular genre, and commercial value (Gambier, 

2013). Nonetheless, the practicality and impact of such strategies within translation 

pedagogy have not been thoroughly studied, especially in terms of how learners engage 

with these strategies in practice. There is a wealth of theoretical literature; however, there 
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is little focus on the impact it has on student translators’ outcomes in learning, especially 

in genres that are so culturally and emotionally laden, like romantic films. 
Houses (2020) situates translation in the field of intercultural communication and 

argues that every transfer of language must also involve a transfer and mediation of 

culture. Following this reasoning, translation pedagogy should aim for more than the 

mechanics of equivalence and teach ICE (intercultural empathy) and critical reflexivity. 

This complements Kettongma’s (2024) assertions that in translation, culture and meaning 

must be interrogated, negotiated, and reconstructed across and beyond linguistic borders. 

Considering the theory on the translation of romantic movie titles, one sees that the 

translator’s task includes intercultural negotiation, that is, adapting metaphor, emotional 

tone, and genre-specific resonance in a way that fits the Thai context. In this light, every 

translated title is an intercultural act of translation, in which affective meanings are 

reimagined in a way that is consonant with audience appeal and cultural respect. In this 

sense, translation pedagogy must focus on training students in more than linguistic 

precision. The training must also include the pedagogy of intercultural reflexivity - the 

ability to recognize and discern tonal shifts, connotation, and emotion in a text, as a bridge 

to and from a different culture.  

Literature in the Thai context has previously underscored a clear preference for a 

combination of literal translation and culturally meaningful adaptations. According to 

Thongwan (2012), audiences appreciate film titles that retain the original structure along 

with Thai cultural and emotional components. For example, The Hangover was translated 

as เมายกแกง๊ แฮงค์ยกกว๊น (Moa Yok Gang, Hang Yok Guan). The translated version added 

local humor and flavor to a somewhat ambiguous English title. Semantically, the two 

halves progress from เมา (“drunk”) to แฮงค ์ (a colloquial loan for “hang[over]”), from 

causative to comic conclusion, and previewing the premise of the film. The phonological 

components of the title (alliteration and near-rhyme), colloquial register, and informal 

partial transliteration really localize a vague English title, foregrounding the ensemble 

misadventure and humor for a Thai audience. Pedagogically, this example allows students 

to understand how the use of parallelism, intensifiers, slang loans, and semantic 

sequencing contributes to tone and market appeal, and therefore demonstrates the 

important skills of genre-sensitive translation.   

Though IMDb contains an abundant collection of genre-related databases, it is still 

overlooked in translation pedagogy. For the purpose of this study, we gathered 46 

romantic films from 2020 to 2024 with IMDb scores from 5.0 to 10.0 and checked for 

Thai releases to ensure the validity of the target-language titles in home sourcing platforms 

like Netflix, SF Cinema, and TrueID. Students worked with a sequence of translation 

strategies which included literal translation, adaptation, cultural substitution, and various 

forms of transliteration, followed by reflection, as well as feedback from the students’ 

peers and instructors. This sequence makes a practical connection to translation theory: 

students examine the impact of certain choices on meaning, tone, and audience reception, 

and they provide a detailed explanation for the rationale that should be adopted in Thai 
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film title translation. This rationale encompasses the balance between linguistic fidelity 

and cultural impact.  

The study is also grounded in contemporary teaching approaches that emphasize 

the combination of hands-on practice and reflective thinking (Kiraly, 2013; Pym, 2023). 
Students will be encouraged to comment thoughtfully on their translation choices, 

especially in relation to tone, cultural context, and emotional resonance. This reflective 

element is designed to support deeper learning. In focusing on the romantic genre, the 

study also examines how translating themes of love and emotion requires special attention 

to both cultural meaning and language subtleties.  
Bringing together insights from the literature, this research situates itself where 

hands-on translation work meets teaching practice. It supports the view that translation is 

not only a technical skill but also an act of cultural interpretation. The study makes the 

case for including emotionally nuanced genres in translator training. By using romantic 

movie titles, texts that are both culturally meaningful and widely consumed, it shows how 

genre-specific, data-informed translation tasks can help students in Thai universities 

develop a well-rounded set of translation skills. 
The objective of this study is to explore and analyze the translation strategies used 

in romantic movie title translation from English into Thai. 

How do different strategies for translating English romantic movie titles into Thai 

influence students’ translation abilities and intercultural awareness within a genre-based 

learning framework?  

 

2. Literature Review  

There are three main strategies for translating movie titles that determine meaning 

and form transfer cross-linguistically: transliteration, translation, and naming a new 

name. Firstly, for transliteration, English titles are written using letters of the Thai 

alphabets, retaining the original English pronunciation. As explained by Iglikova & 

Usataya (2019), this strategy draws attention to the phonetic aspects of the titles, while 

listener may overlook or ignire the absence of semantic translation. Secondly, for 

translation, the English title is converted into Thai using a literal or near-literal Thai 

equivalent and retaining the focus of the original text (Yu, 2018). Lastly, for naming a 

new name, title adaptation is performed for the Thai audience where the title is primarily 

designed for the Thai audience. The name is emotionally or culturally adapted to the 

audience, rather than directly derived from the English title. This strategy is described by 

Kettongma (2024).   

Thailand’s approach to translating movie titles illustrates the integration of culture, 

language, and marketing strategies. More recent pieces of scholars describe different 

strategies employed in translating English movie titles into Thai within the domains of 

culture, creativity, and the tension between the literal and local. This review systhesizes 

the primary scholar to outline the translation strategies employed in the case of Thailand.  
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Kettongma, for instance, notes that Thai translations of movie titles on the 

Monomax streaming platform do not resort to direct transliteration or partial translations 

as the default option (2024). Rather, titles undergo significant modification in line with 

Thai cultural expectations. This suggests that when translations do aim for verbal 

accuracy, relative clarity and cultural connectedness take priority. 

Liu (2022) further substantiates the claim that the core function of a title is to 

encapsulate the essence of the movie and entice prospective audiences. Both Liu and 

Kettongma underscore the need to balance appreciation of meaning and marketing, 

thereby calling for translations that resonate with local audiences on both semantic and 

pragmatic levels. 

The Thai film industry implements title adaptations to accommodate local 

preferences. Culturally attuned adaptations set the first impressions of films and influence 

the viewer. While their work addresses translation quality more than the Thai context 

specifically, it does demonstrate the value of maintaining the appeal and fidelity of the 

original title (Valızadeh & Vazifehkhah, 2022). 

In the same direction, Putri and Wijaya (2021) stress the importance of localizing 

cultural elements in the translation of subtitles. Although their focus is on subtitles, this 

principle also applies to film titles: in order to capture the interest of the audience, a 

translation must, to a certain extent, make cultural sense to the audience. 

Adaptation considers other things besides language. It considers what the title can 

do for the film’s marketing ambitions. Marketing and capitalism continue to guide the 

title’s focus. Manipuspika and Winzami (2021) explain that successful translations often 

contain idioms and language that reflect the culture. Their work aligns with Liu (2022), 

who argues that translations that take culture into consideration have a higher potential for 

a film’s commercial success. Liu (2022) highlights cutting-edge technologies such as deep 

learning and data mining tools as pivotal advancements conditionally allowing translators 

to customise their output to the audience and market demands. These advancements imply 

a shift in focus to the more commercially driven objective. Unlike the classical translators, 

who personalised their translations based on their knowledge of the source and target 

culture, technology uses audience data to make predictive algorithmic translations. 

Predictive algorithms may lack the cognitive and reasoning capabilities of a 

consciousness, but data mining operates on a level that is inaccessible and inconceivably 

advanced to most humans. It is for this reason that overreliance on algorithms is thought 

to produce surface translations devoid of the richness and meaning of culture. 

Contemporary work on translation reiterates the need for an interlacing of the 

computational and the cultural, and the contextual as the core and primary focus. 

There are still difficulties and complexities within newly developed strategies, 

particularly in the translating of movie titles, especially those that contain slang, humour, 

and idiomatic expressions. A balancing act transferrable to almost all cultures and 

societies is the ‘tightrope analogy’ delineated by Istiqomah et al. (2019), which describes 

the precarious position translators find themselves in when maintaining fidelity to the 
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original while also making it accessible to the Thai audience. It is from this that the need 

for further exploration and training within the field is most needed, especially in the 

educational sector.  

As new technologies emerge, so does interest in this field of study. As the global 

market for films continues to change, so will the expectations of Thai translators to provide 

timely, precise, and culturally relevant translations. 

Research shows that translating film titles in Thailand goes beyond the language ; 

it involves an understanding of the complexities of the film title's market. Research that 

focuses on title adaptation and the preservation of the original message, whilst creating 

meaningful ties to the Thai audience, is appreciated. The introduction of these tools and 

techniques to the field will improve it in ways that have not been possible before. 

In the various strategies for transliteration and translation, other subcategories arise 

that detail the modifications for translation. The scope of these modifications is broad and 

some have been documented in the sections that follow.   

 

N° Strategies of Translation Examples 

1 All transliteration without adding Thai language Sex and the City เซก็ซ ์

แอนด ์เดอะ ซติี ้

2 All transliteration and adding Thai language Due Date ดวิ เดท 

คูแ่ปลกทรปิป่วน 

3 Partial transliteration without adding Thai 

language 

High School Musical: 

Senior Year ไฮสคลู มวิสคิลั 

4 Partial transliteration and adding Thai language The Rebound = 

เผลอใจใสเ่กยีร ์รบีาวด ์

5 All translation without adding Thai language You don’t mess with the 

Zohan = อยา่แหยโ่ซฮาน 

6 All translation and adding Thai language The Switch = ปุ๊ บปับ๊สลบักิก๊ 

7 Partial translations without adding the Thai 

language 
Virgin Territory = สะกดจูบ 

แดนเวอรจ์ิน้ 

8 Partial translations and adding Thai language Tooth Fairy =  เทพพทิกัษ ์

ฟันน า้นม 

9 Naming a new name based on the original 

meaning 
Kick-Ass = เกรยีนโคตร 

มหาประลยั 

10 Naming a new name regardless of the old name Enchanted = 

มหศัจรรยร์กัขา้มภพ 

 

https://www.asjp.cerist.dz/en/Articles/155


Traduction et Langues                                                         Journal of Translation and Languages  

 

 

                                             

28 

This work is licensed under Creative Commons Attribution-NonCommercial 4.0 International License 

 

Available online online at https://www.asjp.cerist.dz/en/Articles/155  

These 10 strategies will be used in this study as a framework for analyzing and 

categorizing the translation of movie titles. The classification system will help understand 

the patterns and rationale behind English-to-Thai movie title adaptation.  
 

3. Methodology  

This quantitative research served as the main methodology for this study. The 

section describes research design, including research sites and participants, research 

instruments, data collection, and data analysis. Each of these is described below.  

46 romantic movie titles officially released on reliable sources, such as True ID, 

Netflix, SF Cinema, Google Play, Prime Video, The Standard, and book reviews. These 

movies were rated from 5.0 to 10.0 by IMBD ratings. In addition, the movies were on 

presses between 2020 and 2024.   

After collecting 46 movie titles from various reputation sources, such as True ID, 

Netflix, SF Cinema, Google Play, Prime Video, The Standard, and book reviews. The next 

step involved organizing the data into a table, grouped by themes based on the reviewed 

translation strategies. The collected movie titles were analyzed according to the 10 

translation strategies reviewed in the previous section. The percentage was used to present 

the frequency of the strategies employed in movie title translation, as follows:  

  (N × 100) ÷ T 

N = The frequency of a strategy used 

T = The total number of strategies used  

 

4. Results and Discussion  

4.1. Results  

This section describes the movie title translation strategies from English into Thai, 

illustrated in the forms of tables and the description as follows.  

Table 1.  

             Movie Title Translation Strategies from English into Thai 
 

N° Translation Strategies Frequency Percentage 

(%) 

1 Naming a new name regardless of the old name 15 32.61 

2 All transliteration without adding Thai language 7 15.22 

3 Partial translation and adding Thai language 5 10.87 

4 Naming a new name based on the original meaning 5 10.87 

5 Naming a new regardless of the old name 4 8.70 
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6 All translation and adding Thai language 4 8.70 

7 All transliteration and adding Thai language 2 4.35 

8 Partial transliteration without adding Thai language 2 4.35 

9 Partial transliteration and adding Thai language 1 2.17 

10 Partial translation without adding Thai language 1 2.17 

 

Table (1) represents the frequency and percentage of translation strategies used in 

translating movie titles from English into Thai. The data indicate that the most employed 

strategy was “naming a new name regardless of the old name”, accounting for 32.61%. 

The second most frequently used strategy was “all transliteration without adding Thai 

language”, representing 15.22%. The third most prevalent strategies, each constituting 

10.87% were “partial translation and adding Thai language” and “naming a new name 

based on the original meaning.” 
 

Table 2.  

             Naming a new name regardless of the old name 

  

N° English Movie Titles Thai Movie Titles 

1 Anyone But You เกลยีดนัก รกัซะเลย 

2 It Ends with You รอ่งรอยรกัแห่งเรา 

3 Poor Things ชวีติใหม่ไปใหส้ดุโตง่ 

4 Where the Crawdads Sing ปมรกัในบงึลกึ 

5 Purple Hearts รกัวุน่วาย นายทหารกบัสาวตา้นโลก 

6 No Hard Feelings แกก่วา่แลว้ไง วยัก าลงัแซบ่เลย 

7 The Voyeurs สอ่ง แส ่ซวย 

8 Killer Heat เด็ดปีกฆ่า 

9 Spin Me Round ปรศินา ความรกั อติาล ี

10 Dangerous ลา่ขมุทรพัยล์บัลวงพราง 

11 Alice, Darling หลงผวัรา้ย ลมืเพือ่นรกั 

12 Disenchanted มหศัจรรยร์กัขา้มภพ 2 

13 My Policeman ขอเพยีงหวัใจไดม้รีกั 

14 I want You Back ปฏบิตักิารกูร้กัคนืใจ 

15 Empire of Light โรงหนัง ความหวงั ชวีติ 
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Table (2) demonstrates that translators tend to select a contextually or culturally 

significant element from the narrative rather than directly translating the original title. For 

instance, the English title Purple Hearts was rendered in Thai as รกัวุน่วาย 

นายทหารกบัสาวตา้นโลก (Netflix, rated 6.7/10.0). This translation does not incorporate any 

direct linguistic elements from the original title, suggesting a preference for adaptation 

that enhances audience engagement and cultural relevance rather than maintaining lexical 

fidelity.  
 

Table 3.  

              All Transliteration without adding Thai language 
 

N° English Movie Titles Thai Movie Titles 

1 Anora อโนรา 

2 Challengers ชาเลนเจอรส์ 

3 Bones and All โบนส ์แอนด ์ออล 

4 Holidate ฮอลเิดท 

5 West Side Story เวสต ์ไซด ์สตอรี ่

6 In the Heights อนิ เดอะ ไฮทส์ 

7 Single All the Way ซงิเกิล้ ออล เดอะ เวย ์

 

Table (3) illustrates a translation strategy in which English words are directly 

transliterated into the Thai movie title without the addition of Thai terms. For example, 

West Side Story was transliterated as เวสต ์ไวต ์สตอรี ่ (SF Cinema, rated 7.1/10.0). This 

approach maintains a word-for-word phonetic correspondence with the original title, 

ensuring that the translated title remains concise, recognizable, and accessible to the target 

audience.  
 

Table 4.  

              Partial translation and adding Thai language 

 

N° English Movie 

Titles 

Thai Movie Titles Partial 

Translation 

Added Thai Word 

1 Love Lies 

Bleeding 
รกั รา้ย รา้ย Love รา้ย รา้ย “evil” or 

“bad” 

2 Ticket to Paradise ตั๋วรกัสูพ่าราไดซ ์ Ticket, 

Paradise 
รกั   “Love” 
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3       Life in a Year ปีทีเ่หลอืเพือ่เธอ Year ทีเ่หลอืเพือ่เธอ “The 

rest is for you” 

4  We Live in Time เวลาน้ันฉันและเธอ in time ฉันและเธอ “You and 

me” 

5 Lonely Planet ทีห่มายใจโดดเดีย่ว lonely ทีห่มายใจ “of the 

heart’s desire” 

 

Table (4) illustrates a translation strategy in which specific words from the source 

language are translated and supplemented with additional Thai expressions to enhance the 

title's appeal. For example, "Lonely Planet" is rendered as "ทีห่มายใจโดดเดีย่ว" to create a 

more engaging and expressive title. 
 

Table 5  

             Naming a new name based on the original naming 
 

N° English 

Movie Titles 

Thai Movie Titles Explanation 

1 The Fall Guy สตัน้แมนตวัจรงิ Since the phrase “fall guy” means 

a scapegoat, it is related to a 

stuntman or “stun man.” 

2 Killer of the 

Flower 

Moon 

คดฆีาตกรรมเมือ่ดอกไมร้ว่งโรยใน

คนืจนัทรเ์ต็มดวง 

It refers to the original title, such as 

the words “Flower” and “Moon.” 

3 Love Hard หลอกรกัไวด้กัเลฟิ The translation refers to the 

original title, specifically the word 

“Love.” 

4 The Idea of 

You 
ภาพฝันฉันกบัเธอ It refers to the original title, 

specifically the word “Idea,” which 

in some contexts can mean 

“dream,” and the word “You.” 

5 The Last 

Letter from 

Your Lover 

จดหมายรกัจากอดตี It refers to the original title, 

specifically the word “Letter.” 

 

Table (5) presents a strategy that modifies the original title while preserving its 

core meaning, subsequently translating it into Thai with additional contextual elements to 

enhance its appeal. For instance, The Idea of You was translated as ภาพฝันฉันกบัเธอ to 

create a more engaging and culturally resonant interpretation."   
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Table 6. 

                All translation without Thai language 
 

N° English Movie Titles Thai Movie Titles and All Meanings in 

Thai 

1 The Noel Diary บนัทกึของโนเอล  

2 Finding You ตามหาเธอ  

3 A Castle for Christmas ปราสาทครสิตม์าส  

4 A Castle for Christmas เจอกนัครสิตม์าสหนา้ 

 

Table 6 presents a translation strategy in which the entire meaning is conveyed 

directly from the source language. This method is straightforward and often results in a 

more concise translation by avoiding unnecessary elaboration. For example, the English 

title A Castle for Christmas was translated as ปราสาทครสิตม์าส in Thai, preserving the 

original meaning while maintaining brevity.  
 

Table 7. 

               All translation and adding Thai language 
 

No English Movie 

Titles 

Thai Movie Titles Added Thai Word 

1 A Perfect Pairing คูนี่ ้คอืเพอรเ์ฟค คอื (is) 

2 Hit Man นักฆ่า น่าหลอก น่าหลอก (trick-worthy) 

3 The Lost City ผจญภยันครสาบสญู ผจญภยั (adventure) 

4 All the Bright 

Place 
แสงแห่งหวงัทีท่กุฝ่ังฟ้า หวงั (hope), ฝ่ังฟ้า (sky) 

 

Table 7 illustrates a translation strategy in which the original meaning is directly 

conveyed while incorporating Thai vocabulary that enhances rhyme through both 

consonant and vowel sounds. This technique is employed to create a catchy and 

memorable title, facilitating easier recall of the movie’s name. For instance, pairs of words 

such as “ฆ่า” (kill) and “น่า” (worthy), “หวงั” (hope) and “ฝ่ัง” (side), as well as “คู”่ (pair) 

and “คอื” (is) exemplify this effect. 
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Table 8.  

             All transliteration and adding Thai language  
 

N° English Movie Titles Thai Movie Titles Added Thai Word 

1 Thor: Love and Thunder ธอว:์ ดว้ยรกัและอสันี ดว้ย (with) 

2 Reminiscence เรมนิิสเซนซ ์ลว้งอดตี 

ร าลกึเวลา 

ลว้งอดตี ร าลกึเวลา “Unveiling 

the Past, Reminiscing Time” 

 

Table (8) presents a translation strategy in which English words are transliterated 

and supplemented with Thai vocabulary to elaborate on and clarify meaning for the 

audience. However, as this approach often results in longer titles, it is not widely adopted. 

For example, Thor: Love and Thunder was translated as ธอว:์ ดว้ยรกัและอสันี, where the 

Thai term ดว้ย (with) was added to enhance comprehension in the target language. 
 

Table 9.   

              Partial transliteration without adding Thai language 
 

No. English Movie 

Titles 

Thai Movie Titles Partial Translation 

1 Lady Chatterley’s 

Lover 
ชูร้กัเลดีแ้ชตเตอรเ์ลย ์ Lady Chatterley 

2 Falling for Christmas ตกหลมุรกัวนัครสิตม์าส Christmas 

 

Table (9) presents a translation strategy in which certain English words, 

particularly those that are widely recognized, are transliterated. This approach enhances 

conciseness, elegance, and universal recognition within the target language. For instance, 

the word Christmas is often transliterated rather than translated, as is the case with lady, 

which appears as เลดี ้in Thai.   
 

Table 10.  

               Partial transliteration and adding Thai language 
 

N° English Movie 

Titles 

Thai Movie Titles Partial 

Translation 

Adding Thai Word 

1 The Wrong Missy มสิซี ่สาวในฝัน(รา้ย) Missy สาวในฝันรา้ย”the Girl in 

the Nightnare” 

https://www.asjp.cerist.dz/en/Articles/155


Traduction et Langues                                                         Journal of Translation and Languages  

 

 

                                             

34 

This work is licensed under Creative Commons Attribution-NonCommercial 4.0 International License 

 

Available online online at https://www.asjp.cerist.dz/en/Articles/155  

Table (10) presents a strategy that involves transliterating English words while 

incorporating Thai elements. This approach is relatively uncommon, as the addition of 

Thai elements results in longer names.   
 

Table 11.  

               Partial translation without adding Thai language 
 

No. English Movie 

Titles 

Thai Movie Titles Meaning of Partial 

Translation 

1 Fly Me to the Moon ทะยายสูพ่ืน้จนัทร ์ Fly to the Moon 

 

Table (11) presents a strategy that involves selectively translating certain elements 

of the original language while refraining from incorporating Thai elements. This approach 

aims to minimize unnecessary length and create a more concise title. In the case of movie 

titles, the word 'me' was left untranslated to prevent excessive length and redundancy.  
 

4.2. Discussion 

This study aimed to investigate the translation romantic movie titles from English 

to Thai, specifically from the titles available on IMDB. The findings indicate the use of 

various translation strategies, which demonstrate the different tendencies within 

translation and offer viable ways to address concerns on student translation proficiencies. 

Additionally, this is the first research study to demonstrate the use of these strategies 

within the scope of intercultural competence in genre-oriented instruction. The impact of 

various translation strategies on student outcomes discussed in this study offers students 

the opportunity to suggest innovative pedagogical methods that incorporate the integration 

of culture and language. 

 

o Translation Strategies and Their Implications for Students 

The finding indicates that the most frequently used strategy—creating an entirely 

new title that does not align with the original (32.61%)—shows a clear preference for 

culture-bound interpretation as opposed to literal translation. Such a novel approach is 

beneficial in a teaching context as it develops in students the potential to adapt material 

for different cultural audiences. For instance, students engage in cultural transcreation in 

cinematographic classes, especially with adaptations like Where the Crawdads Sing and 

its transcreated film version as ปมรกัในบงึลกึ  ) A Love Knot in the Deep Marsh). This 

practice shifts students’ attention to the articulation of the more pronounced ideas of a 

narrative as opposed to a mere translation (Byram, 2021), (Zhong et al., 2024), (Taşkın & 

Çömlekçi, 2023). 

This practice further reiterates Byram’s principles of intercultural communicative 

competence, particularly the need to appreciate varying cultural standpoints. Students’ 
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ability to make the necessary adjustments and shifts as they work on a translation while 

maintaining a relationship with the audience markedly develops their holistic, critical, and 

creative problem-solving skills as a translator (Zhong et al., 2024; Taşkın & Çömlekçi, 

2023). 

Moreover, Ouahmiche and Bouguebs (2025) examine the advancements of 

English language teaching and English for specific purposes (ESP) teaching within the 

frameworks of digitally informed pedagogies that foster learner agency and intercultural 

interactions. They explore motivational teaching strategies and game-based learning, 

where learners engage meaningfully with authentic interactive digital materials. This type 

of instructional approach resembles the inventive flexibility demonstrated by Thai 

translators who adapt and localise movie titles for specific cultural contexts. In 

constructing contextualised tasks within the English for Specific Purposes (ESP) teaching 

framework, the translators undertake genre adaptation cultural re-creation, similar to Thai 

movie title translations. The aforementioned translation strategies in teaching practice 

facilitated the equitable digitally-enhanced pedagogy proposed by Ouahmiche and 

Bouguebs (2025). The strategies also fostered digital literacy, constructive reflective 

creativity, audience awareness, and the pedagogically constructive positioning of 

reflective practice.  

 

o Reflecting Societal Changes Through Translation 

The approach to translation has evolved from the mere automatistic conversion of texts to 

the creative manipulation and culturally informed appropriation of texts (Mu & Yu, 2023). 

This evolution indicates the necessity of teaching students how the social structure and 

relations of an audience profile affect the translation choices. This relates to students’ 

argumentative construction and cognitive skill as it advances cultural education, allowing 

students to explore and appreciate a text from diverse cultural perspectives and understand 

the complex relations a culture has with other cultures (Yang & Duan, 2022) 

(Kazykhankyzy & Alagözlü, 2019). 

Consider the translation of The Voyeurs as an example, it has been translated as 

ส่ อ ง  แส่  ซวย  ) Spying, Darn Bad Luck), with meanings and tones appropriate for Thai 

audiences. This online translation has the potential to be used in the classroom because it 

shows students the extremes of how one can manipulate language for genre-specific 

purposes, and other translation techniques such as flexible wording, localized vernaculars, 

and genre shifts which are essential in teaching translation (Alhendi et al., 2022; Fantini, 

2018). 

Additionally, Hoyte-West (2024) claims that the way people and organizations 

communicate across and within borders increasingly relies on digital globalization, the 

internet, and artificial intelligence (AI) powered translation tools. Just as automated 

translation and media localization systems, human translators can also become 

multicultural systems, preserving the nuances, wit, and sentiments that automation fails to 

capture. With the advent of AI and automation, Hoyte-West (2024) tracks these 
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technological transformations in multilingual contexts and emphasises the finding of the 

current study that, in the context of digital convergence, creative adaptation and ‘defensive 

translation closure’ are far more prevalent. In this context, translators of Thai movie titles 

exemplify the human-digital agency hybrid that Hoyte-West (2024) discusses in the 

contemporary multilingual context. Technology can optimally access and disseminate 

information, but human translators retain and localize the cultural essence and identity 

embedded in the text. 

 

o  Genre-Specific Challenges and Intercultural Competence 

Looking at translations like Anyone but You (translated as เกลยีดนัก รกัซะเลย (and 

No Hard Feelings (แกก่วา่แลว้ไง วยัก าลงัแซบ่เลย (provides an understanding of the cultural 

localization adjustments and the emotional tone that make the title more attractive and 

relatable to the Thai audience (Dvorianchykova et al., 2022; Sierra-Huedo & Llopis, 

2022). In this case, the students understand the level of effort that goes into the translation, 

as well as how the translator goes beyond the shift of meaning to the more complex issues 

of tone and narrative style embedded in the text. Such an effort cultivates students' cultural 

awareness, emotional sensitivity, and, most importantly, the expected effort of 

understanding the genre of the film and the romance on a deeper level (Nikiforova & 

Skvortsova, 2021; Matthews, 2020). 

Practically any different translated title used in class directly assists students in 

developing their translation skills and building intercultural competence, which is one of 

the most important aims of education in the present (Taşkın & Çömlekçi, 2023; 

Kazykhankyzy & Alagözlü, 2019). Intercultural communication and, as a result, 

integration allow students to function in heterogeneous workplaces, which is the argument 

of Alhaj & Alwadai (2024) and Fantini (2018). 

At a broad theoretical level, Ouahmiche and Bouguebs (2024) maintain that as a 

structural system and a cultural phenomenon, language impact’s identity, learning, and 

social cohesion. This helps explain why Thai translators tend to reimagine and innovate 

new romantic titles; as the loss of a linguistic substitution, what is gained is a cultural 

reframing that asserts and bolsters Thai social, emotional, and cultural identity. In the 

same way, the inclusion of these translation analyses in coursework bolsters the advocacy 

for translanguaging and intercultural focus to deepen learners’ linguistic awareness and 

empathy. Analysing such inventive translations, students are able to understand the 

affordances of language in constructing, mediating, and shifting social meaning, and in 

establishing connections, play, and passion across diverse social groups. 

Finally, linking the insights of Hoyte-West (2024) and Ouahmiche and Bouguebs 

(2025) reveals an emerging synthesis, translation education needs to train students to 

operate in digitally mediated, interculturally complex settings. Translating movie titles no 

longer stands as an isolated linguistic task. It is a complex interplay of the circulation of 

globalized media, local culture, and innovation and technology. Students analyze 

strategies such as “naming a new name regardless of the old name” and “partial translation 
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with adding Thai language” to master the art of balancing global reach and local relevance, 

embodying the skills of a twenty-first century translator and a multilingual communicator.  

 

5. Conclusion 

In conclusion, this study elucidates the positive educational outcomes that arise 

from using the titles of romantic movies as a culturally meaningful instrument for 

developing learners’ translation competencies. Students gain confidence and skill in 

solving the problems of disparate cultures while using a range of adaptation techniques. 

The findings advocate for the continuation of exercises in discipline-specific translation 

as part of translation pedagogy, since integrating translation that aligns with the cultural 

and social context of the globalised world helps address the disproportionate cultural and 

language literacies of the world. 

In this instance, the detailed study of the adaptation of romantic films from English 

to Thai demonstrates the important relationship between transfer techniques and the 

educational aims of translation competency and intercultural communication.  
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